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1. Logotype
Sygic Brand Guidelines
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The Preferred 3D form  (color positive image) 
is designated for print and electronic media of 
Above The Line (ATL) and Below The Line (BTL) 
communication and for other materials that 
visually communicate the brand.

Red:  CMYK – 0.100.90.0
  RGB – 237.27.47

Gradient 
of red:  Red (spot color) – 90°

Black:  CMYK – 0.0.0.100
  RGB – 0.0.0
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1.1 Logotyp – Basic form
Sygic Brand Guidelines
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1.1 Logotype - Basic form
Sygic Brand Guidelines
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1.2.1 Logotyp – Doplnkové formy (čierny podklad)
Sygic Brand Guidelines
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The Additional 3D form (negative image) is 
designated for using the logotype on a black 
background.

Red:  CMYK – 0.100.90.0
  RGB – 237.27.47

Gradient 
of red:  Red (spot color) – 90°

White:  CMYK – 0.0.0.0
  RGB – 255.255.255

 

1.2.1 Logotype - Additional forms  (black background)

Sygic Brand Guidelines
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1.2.2 Logotyp – Doplnkové formy (použitie na podkladoch)
Sygic Brand Guidelines

10 % Black 80 % Black50 % Black40 % Black

When placing the logotype on black or silver backgrounds, take into account 
the legibility of the lettering.

The logotype cannot be placed on a background other than white, black, grey, or silver.

1.2.2 Logotype - Additional forms  (used on backgrounds)

Sygic Brand Guidelines
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1.2.3 Logotyp – Doplnkové formy (čiernobiela)
Sygic Brand Guidelines
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The Black&White 3D form (color positive image) is designated 
for use in simple documents that cannot be printed in color.

Black:  CMYK – 0.0.0.100
  RGB – 0.0.0

Gradient 
of black:  

The Black&White 3D form (negative image) 
is designated for use in simple documents 
that cannot be printed in color.

White:  CMYK – 0.0.0.0
  RGB – 255.255.255

Gradient 
of black:

1.2.3 Logotype - Additional forms  (Black&White)

Sygic Brand Guidelines
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1.2.4 Logotyp – Doplnkové formy (2D)
Sygic Brand Guidelines

2D forma (pozitív)
je určená pre použitie v situáciách, v ktorých by 
bol 3D variant obtiažne čitateľný a pre tlač, 
v ktorej nie je možné použiť raster.

Červená: CMYK – 0.100.90.0
PANTONE – 1795
RGB – 237.27.47

Čierna: CMYK – 0.0.0.100
PANTONE – Process Black
RGB – 0.0.0

2D forma (negatív)
je určená pre použitie v situáciách, v ktorých by 
bol 3D variant obtiažne čitateľný a pre tlač, 
v ktorej nie je možné použiť raster.

Červená: CMYK – 0.100.90.0
PANTONE – 1795
RGB – 237.27.47

Čierna: CMYK – 0.0.0.100
PANTONE – Process Black
RGB – 0.0.0

The 2D form  (color positive image) 
is designated for when the 3D variant 
would be difficult to read and 
a raster cannot be used in printing.

Red:  CMYK: - 0.100.90.0
  PANTONE – 1795
  RGB – 237.27.47

Black:  CMYK – 0.0.0.100
  Pantone – Process Black
  RGB – 0.0.0

The 2D form  (negative image) 
is designated for when the 3D variant would 
be difficult to read and a raster cannot 
be used in printing.

Red:  CMYK: - 0.100.90.0
  PANTONE – 1795
  RGB – 237.27.47

White:  CMYK – 0.0.0.0
  RGB – 255.255.255

1.2.4 Logotype - Additional forms  (2D)

Sygic Brand Guidelines
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1.2.5 Logotyp – Doplnkové formy (2D čiernobiela)
Sygic Brand Guidelines

2D čiernobiela forma (pozitív)
je určená pre použitie v situáciách, v ktorých by 
bol 3D variant obtiažne čitateľný a pre tlač, 
v ktorej nie je možné použiť raster, či farbu.

Čierna: CMYK – 0.0.0.100
PANTONE – Process Black
RGB – 0.0.0

2D čiernobiela forma (negatív)
je určená pre použitie v situáciách, v ktorých by 
bol 3D variant obtiažne čitateľný a pre tlač, 
v ktorej nie je možné použiť raster, či farbu.

Biela: CMYK – 0.0.0.0
PANTONE – Process White
RGB – 255.255.255

The 2D black and white form  (color positive image) 
is designated for when the 3D variant would be difficult to 
read and either a raster or color cannot be used in printing.

Black: CMYK – 0.0.0.100
 PANTONE – Process Black
 RGB – 0.0.0

The 2D black and white form (negative image) 
is designated for when the 3D variant would 
be difficult to read and either a raster or color 
cannot be used in printing.

Black: CMYK – 0.0.0.0
 PANTONE – Process Black
 RGB – 255.255.255

1.2.5 Logotype - Additional forms  (2D Black&White)

Sygic Brand Guidelines
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1.3 Logotyp – Konštrukcia
Sygic Brand Guidelines

Najvhodnejšie je používať logo 
z elektronickej prílohy Brand manuálu.
Konštrukcia slúži najmä pre overenie
správnosti dodaných podkladov, 
prípadne ako referencia 
pre výrobu priestorovej formy
napr. pri brandingu budovy.

100 mm

30 mm

50
 m

m

30 mm

50
 m

m

The preferred option is to use the logo from 
the electronic attachment of the Brand Manual. 
The design serves mainly to verify the accuracy 
of the supplied materials, or as a reference for 
producing a three-dimensional form, 
e.g. while branding a building.

1.3 Logotype - Construction
Sygic Brand Guidelines
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1.4 Logotyp – Varianty s claimom
Sygic Brand Guidelines

1.4.1 Vertical variant (basic)
more on page 8

1.4.2 Vertical variant (additional)
more on page 9

1.4.3 Horizontal variant
more on page 10

1.4 Logotype - Variants with slogan
Sygic Brand Guidelines
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1.4.1 Logotyp – Horizontálny variant (primárny)
Sygic Brand Guidelines

Claim
Font: Open Sans Light
Farebnosť: CMYK – 0.0.0.60

PANTONE – Cool Gray 11
RGB – 109.110.113

Claim aj deliace znamienko má rovnaký
horizont ako typografia v logotype.

Aplikovanie PANTONE farby na claim je
nutné v špecifických prípadoch, napr. 
pri tlači veľmi malého loga, kde by raster
čiernej nevyzeral dobre alebo pri potlači
reklamných predmetov.

y y

y

y

x
x
x
x
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1.4.1 Logotype - Horizontal variant  (primary)

Sygic Brand Guidelines

Slogan
Font:  Open Sans Light
Coloring: CMYK – 0.0.0.70
  PANTONE – Cool Gray 11
  RGB – 109.110.113

The slogan and dividing mark have the same 
horizon as the typography in the logotype.

Pantone colors must be applied to the slogan 
in circumstances such as while printing a 
very small logo where a black raster would 
not look appealing or while printing on 
promotional products.

12
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1.4.2 Logotyp – Vertikálny variant (sekundárny)
Sygic Brand Guidelines

Claim
Font: Open Sans Light
Farebnosť: CMYK – 0.0.0.60

PANTONE – Cool Gray 11
RGB – 109.110.113

Aby bol claim opticky zarovnaný 
s logotypom je potrebné umiestniť ho
podľa tejto konštrukcie. Claim nie je 
možné zarovnávať na ich skutočné okraje
logotypu. Je potrebné korigovať 
zarovnanie podľa optiky.

Aplikovanie PANTONE farby na claim je
nutné v špecifických prípadoch, napr. 
pri tlači veľmi malého loga, kde by raster
čiernej nevyzeral dobre alebo pri potlači
reklamných predmetov.

x

1,5 x

7

Slogan
Font:  Open Sans Light
Coloring: CMYK – 0.0.0.70
  PANTONE – Cool Gray 11
  RGB – 109.110.113

In order for the slogan to be optically aligned 
with the logotype, place it according to this 
construction. It is not possible to align the 
slogan within the real borders of the logotype. 
Rather, adjust the alignment by optics.

Pantone colors must be applied to the slogan 
in circumstances such as while printing a 
very small logo where a black raster would 
not look appealing or while printing on 
promotional products.

1.4.2 Logotype - Vertical variant  (secondary)

Sygic Brand Guidelines
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1.4.3 Logotyp – Vertikálny variant (doplnkový)
Sygic Brand Guidelines

Claim
Font: Open Sans Light
Farebnosť: CMYK – 0.0.0.60

PANTONE – Cool Gray 11
RGB – 109.110.113

Tento variant má doplnkový charakter. 
Je určený pre situácie, v ktorých 
chce grafický dizajnér dosiahnuť 
dynamickejší charakter zalomenia 
s väčším dôrazom na samotný logotyp.

Aplikovanie PANTONE farby na claim je
nutné v špecifických prípadoch, napr. 
pri tlači veľmi malého loga, kde by raster
čiernej nevyzeral dobre alebo pri potlači
reklamných predmetov.

x

x
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1.4.3 Logotype - Vertical variant  (additional)

Sygic Brand Guidelines

Slogan
Font:  Open Sans Light
Coloring: CMYK – 0.0.0.70
  PANTONE – Cool Gray 11
  RGB – 109.110.113

This variant is of an additional character: it 
is designated for circumstances in which the 
graphic designer wants to achieve a more 
dynamic character of the line wrapping, with 
a bigger focus on the logotype itself.

Pantone colors must be applied to the slogan 
in circumstances such as while printing a 
very small logo where a black raster would 
not look appealing or while printing on 
promotional products. 14
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1.4.4 Logotype – Variants with slogan  (Black&White) 
Sygic Brand Guidelines

Claim
Font: Open Sans Light
Farebnosť: CMYK – 0,0,0,70
                    PANTONE – Cool Grey 11
                    RGB – 109, 110, 113

Claim
Font: Open Sans Light
Farebnosť: CMYK – 0,0,0,30
                    PANTONE – Cool Grey 4
                    RGB – 196, 198, 201

Slogan
Font:  Open Sans Light
Coloring: CMYK – 0.0.0.70
  PANTONE – Cool Gray 11
  RGB – 109.110.113

Slogan
Font:  Open Sans Light
Coloring: CMYK – 0.0.0.30
  PANTONE – Cool Gray 4
  RGB – 196, 198, 201
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Claim
Font: Open Sans Light
Farebnosť: CMYK – 0,0,0,70
                    PANTONE – Cool Grey 11
                    RGB – 109, 110, 113

Claim
Font: Open Sans Light
Farebnosť: CMYK – 0,0,0,0
                    PANTONE – Cool Grey 4
                    RGB – 196, 198, 201

1.4.5 Logotype – Variants with slogan  (2D) 
Sygic Brand Guidelines

Slogan
Font:  Open Sans Light
Coloring: CMYK – 0.0.0.70
  PANTONE – Cool Gray 11
  RGB – 109.110.113

Slogan
Font:  Open Sans Light
Coloring: CMYK – 0.0.0.0
  PANTONE – White  
  RGB – 255, 255, 255
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Claim
Font: Open Sans Light
Farebnosť: CMYK – 0,0,0,100
                    PANTONE – Black
                    RGB – 0, 0, 0

Claim
Font: Open Sans Light
Farebnosť: CMYK – 0,0,0,0
                    PANTONE – White
                    RGB – 255, 255, 255

1.4.6 Logotype – Variants with slogan (2D monochromatic) 
Sygic Brand Guidelines

Slogan
Font:  Open Sans Light
Coloring: CMYK – 0.0.0.100
  PANTONE – Black  
  RGB – 0.0.0

Slogan
Font:  Open Sans Light
Coloring: CMYK – 0.0.0.0
  PANTONE – White  
  RGB – 255, 255, 255
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1.5 Logotyp – Farebnosť
Sygic Brand Guidelines

Červená

CMYK: 0.100.90.0
PANTONE: 1795
RGB: 237.27.47
RAL:

Čierna

CMYK: 0.0.0.100
PANTONE: Process Black
RGB: 0.0.0
RAL:

Šedá

CMYK: 0.0.0.70
PANTONE: Cool Gray 11
RGB: 109.110.113
RAL:

Biela

CMYK: 0.0.0.0
PANTONE: -
RGB: 255.255.255
RAL:

Základné farby logotypu,
z ktorých sú odvodené prípadné doplnkové gradienty.

1.5 Logotype - Coloring
Sygic Brand Guidelines

The logotype’s basic colors, from which additional gradients can be derived.

Red

CMYK:   0.100.90.0
PANTONE: 1795
RGB:   237.27.47

Black

CMYK:   0.0.0.100
PANTONE: Process Black
RGB:   0.0.0

Grey

CMYK:   0.0.0.70
PANTONE: Cool Gray 11
RGB:   109.110.113

White

CMYK:   0.0.0.0
PANTONE: -
RGB:   255.255.255

18
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1.6 Logotyp – Minimálne veľkosti
Sygic Brand Guidelines

12 mm

20 mm

15 mm

7 mm

Základná 3D forma

Základná 3D forma s claimom
Farebnosť claimu: CMYK – 0.0.0.100

Základná 3D forma s claimom
Farebnosť claimu: CMYK – 0.0.0.60*

* Platí len pre umiestnenie na bielom podklade. 
V ostatných prípadoch je potrebné použiť farebnosť
CMYK – 0.0.0.100 alebo PANTONE Process Black 
pri negatívnej forme logotypu alebo bielu 
na podkladoch od 50 % Black a tmavších.

Doplnková 2D forma
Najmenšie možné použitie loga
bez claimu a bez 3D efektu.

50 % Black

7

1.6 Logotype - Minimum sizes
Sygic Brand Guidelines

Basic 3D form

Basic 3D form with slogan
Slogan coloring: CMYK – 0.0.0.100

Basic 3D form with slogan
Slogan coloring: CMYK – 0.0.0.70*

*applicable only when placed on a white 
background. In other cases, use the coloring CMYK – 
0.0.0.100 or PANTONE Process Black with a negative 
image of the logotype or white on backgrounds of 
50% Black and darker.

Additional 2D form
The smallest possible use of a logo 
without a slogan and the 3D effect.
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1.7 Logotyp – Ochranná zóna
Sygic Brand Guidelines

Minimálna ochranná
zóna logotypu.

Obdobne je zadefinovaná
minimálna ochranná zóna
aj okolo logotypu 
s claimom.

1.7 Logotype - Safety zone
Sygic Brand Guidelines

The logotype’s minimum 
safety zone

The minimum safety zone is 
similarly defined when the 
slogan is added.

20



Besides being placed on inappropriate colored backgrounds (page 6), 
it is prohibited to distort, bend, or replace the logotype in any way, or 
change its lettering or the like.

1.8 Logotype - Prohibited forms
Sygic Brand Guidelines
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